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Selling Your Property
A Guide to Value
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Presented by

Joy Mitchell, Licensed REALTOR
Direct Line: (386) 453-0138
Website:  www.ThisIsDaytonaBeach.com
Email: joymitchell@.gmail.com
Terri Hewitt, Licensed REALTOR
Direct Line: (386) 864-0050
Email: Antipasta1@yahoo.com
Website: www.TerriHewitt.com
CENTURY 21 Sundance Realty
Daytona Beach, FL 32119
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Our Commitment to You!!!
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             Joy Mitchell

            Terri Hewitt
Our Philosophy

Our business is people, service and real estate are our products, communication and information are our tools. With skill, care and knowledge we match buyer and seller for a meeting of the minds!!!

We are committed to giving the best and most efficient service we are capable of.  We look for opportunities and are not afraid to capitalize on them. 

We believe in treating others as we wish to be treated; that is, courteously, professionally, and with respect and care.  We believe in treating people the way we want to be treated and our success will follow.   

We have the necessary experience, knowledge and desire to market your property to your complete satisfaction.   

That is why we have put together this information on our marketing program exclusively for you. We are confident you will view our marketing plan as thorough, complete and innovative.

“The size of our success is measured by the satisfaction of our clients”

--Joy Mitchell and Terri Hewitt--
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Joy Mitchell, Licensed Real Estate Professional

Terri Hewitt, Licensed Real Estate Professional

Experience.  Integrity.  Results.

· Licensed Real Estate Professionals
· Highly Trained, “The WOW Team”
· Members of Daytona, New Smyrna and Flagler Board of Realtors
· 20 Years of Customer Service Experience
Specialized Training
· Code of Ethics Training

· Graduate of Create 21

· Advanced Marketing, “The Elite Group”

· Advanced Investment Counseling Training

· Mortgage Analysis Training

Professional Memberships
National Association of REALTORS
Florida Assocation of REALTORS

Daytona Association of REALTORS
New Smyrna Association of  REALTORS
Flagler Association of  REALTORS
West Volusia Board of REALTORS
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www.Century21Sundance.com
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Overview:

In business since 1995, Century 21 Sundance Realty excels in its services to buyers and sellers in EVERY Real Estate Transaction.

3 Office Locations to Better Serve YOU!

In-House Mortgage, Title and Property Management!!!

Serving Flagler and Volusia Counties….

Top 20 in Daytona Association of Realtors
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   Testimonials
What Our Customers are saying…..?

· “After working with you three times, We think you deserve some kind of medal.  I have to tell you what a treat it is to work with people as smart, knowledgeable, professional, and just plain fun as you are.”

· Terri and Joy were very professional as both a real estate advisors, personal counselors, and, ultimately, a good friends.”

· “As far as we’re concerned, if you’re looking for a REALTOR, Joy and Terri are simply the best!”

· “Joy and Terri were incredible; their team was on top of every detail. Thanks Denise, Patti and Michelle!!!!”
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#1 Recognized Name in Real Estate

www.century21.com #1 Most Visited Real Estate Website

Global World-Wide Referrals

4300 Offices, 62 Countries-World Wide

What’s Important, Time or $$$$

What Determines Price?

· Location

· Condition of Property

· Market Supply and Demand

· New Construction

· Economic Trends

Fair Market Value (FVM) - The term "fair market value" generally means the price at which a seller will freely sell and a buyer will freely buy.

Marketing Your Property
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Sources of buyer activity *

74%

Internet Search

50%

Reputation and referrals

21%

“For Sale” signs

11%

Newspapers and magazines

8%

Friends

6%

knew the seller

4%

All others

* Statistics provided by the National Association of REALTORS 2005

As part of the Marketing Plan, We will…

What we have done……

· Research all comparable currently listed properties

· Download and review property tax roll information

· Prepare "Comparable Market Analysis" (CMA) to establish fair market value

· Research property's ownership & deed type

· Research and verify legal description

· Research property's land use coding and deed restrictions

· Research property's current use and zoning

What we will do……

· Present CMA Results To Seller, including Comparables, and Solds

· Explain market power and benefits of Multiple Listing Service (Daytona, Flagler, New Smyrna Boards)

· Explain market power of Century21.com, Century21sundance.com, IDX , FloridaRealtors.org,Loopnet.com, E-Bay, C21florida.com,REALTOR.com, and our personal sites.
· The power of Point2Agent + 0ver 100 sites catering to buyers
· Explain the work the brokerage and agent do "behind the scenes" and agent's

            availability on weekends

· Explain agent's role in taking all calls to screen for qualified buyers and protect seller from curiosity seekers

· Review and explain all clauses in Listing Contract & Addendum and obtain seller's signature

Once Property is Under Listing Agreement

· Prepare showing instructions for buyers' agents and agree on

            showing time window with seller

· Review current appraisal if available

· Verify if seller has transferable Termite Bond

· Arrange for installation of yard sign, Sign with Sign Post

· Assist seller with completion of Seller's Disclosure form

Entering Property in Multiple Listing Service Database

· Proofread MLS database listing for accuracy - including proper placement in mapping function

· Provide seller with signed copies of Listing Agreement and MLS Profile Sheet Data Entry Form within 48 hours

Marketing The Listing

· Install electronic lock box if authorized by owner and program with agreed-upon

      showing time windows

· Prepare mailing and contact list

· Contact other religious/recreational via e-mail, face to face, telephone and mail

· Prepare flyers 

· Review comparable MLS listings regularly to ensure property remains

competitive in price, terms, conditions and availability

· Upload listing to company and agent Internet site, if applicable

· Advise Network Referral Program of listing

· Provide marketing data to buyers coming from referral network

· Submit ads to company's participating Internet real estate sites

· Reprint/supply brochures promptly as needed

· Feedback e-mails/faxes sent to buyers' agents after showings

· News Journal, Homes and Land, Homes and Loan, Penny Saver, Digest of Homes, The Real Estate Book (see these periodicals online)

The Offer and Contract

· Receive and review all Offer to Purchase contracts submitted by

buyers or buyer's agents.

· Evaluate offer(s) and prepare a "net sheet" on each for the owner

for comparison purposes

· Counsel seller on offers. Explain merits and weakness of each component of each offer

· Fax or deliver Seller's Disclosure form to buyer's agent or buyer (upon request

and prior to offer being made if possible)

· Obtain pre-qualification letter on buyer from Loan Officer

· Negotiate all offers on seller's behalf, setting time limit

· Deliver copies of fully signed Offer to Purchase contract to seller

· Fax/deliver copies of Offer to Purchase contract to Selling Agent

· Provide copies of signed Offer to Purchase contract for office file

· Change status in MLS to "Sale Pending"

· Verify termite inspection ordered

Home Inspection

· Coordinate buyer's professional property inspection with seller

· Review property inspector's report
The Appraisal

· Schedule Appraisal

· Follow-Up On Appraisal

· Assist seller in questioning appraisal report if it seems too low

Closing Preparations and Duties

· Contract Is Signed By All Parties

· Ensure all parties have all forms and information needed to close the sale

· Select location where closing will be held

· Confirm closing date and time and notify all parties

· Assist in solving any title problems (boundary disputes, easements, etc)

or in obtaining Death Certificates

· Request final closing figures from closing agent (attorney or title company)

· Receive & carefully review closing figures to ensure accuracy of preparation

· Request copy of closing documents from closing agent

· Confirm buyer and buyer's agent have received title insurance commitment
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Sample Marketing Pieces

	


This should include:

· Flyers

· Postcards

· Direct Mail

· Internet Postings

· Newspaper Advertising

In Conclusion

We should be Your Agent because…

· We are committed to finding the right buyer for your property.

· We will provide exceptional service and results.

· We have developed a comprehensive and effective marketing plan.

· We will conduct a thorough and accurate market analysis of your property.

· We have the support of Century 21 Sundance Realty.

· We are committed to excellent customer service.
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Let the Century 21 System work for you.

Please contact us with any questions you may have!!
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Home for Sale
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Zoned R2- Communication 


Tower, Fire-Station, House of Worship, Parks and Recreational, Public Owned Park, Single Family Home, Cemetery, Day Care, Private or Public School, Duplex
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